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With the emergence of various new media, real estate's Ads putting continues to 
introduce new forms. In order to carry out marketing strategy effectively and achieve 
sales goals rapidly, real estate companies are constantly trying new media. 
With increasing competition, real estate companies hope to achieve products 
premium by marketing, therefore they pay more attention to promotion tactics. Real 
estate companies invest so much in marketing during the entire project development 
cycle, and the proportion of marketing expenses accounted for companies’ development 
costs is increasing year by year. How to choose proper media from so many kinds? 
With what proportion of cost? These are urgent problems faced by real estate 
companies in development process. The effect of the real estate’s ADs has also become 
an important indicator of internal assessment. 
In order to assess the effectiveness of advertising, real estate or sales agency often 
ask the sales staff to learn more about customers' “perception channel”. Through data 
analysis of customer “perception channel” associated with the delivery of media, they 
arrive at the most efficient media delivery type and customers turn a higher proportion 
of turnover. However, it is not enough for a detailed analysis. For example, billboards 
in which area are easier for customers to remember? What types of newspaper have 
higher reading rate? What kinds of marketing activities get higher engagement and 
turnover rate. If a company has many projects in many different cities, it will be more 
hard to compare media effect among the cities. 
Carrying out media delivery analysis effectively needs all kinds of support. Data 
source is the first problem to be solved. There must be a platform to integrate all the 
data, such as delivery costs, plans, points, and their associations, or customers visiting 
and turnover of cognitive approach, for comprehensive, multi-angle marketing media 
delivery effect assessment. 
Effect assessment system for real estate's Ads putting is designed for this purpose. 
It includes the primary database server system, application management system with 
















binding contract, sales, budgeting and other business, then analyze them statistically 
with the assessment system platform, and assess the effect of media placement 
quantitatively. 
Real estate's Ads putting effect assessment system precisely designed for this 
purpose, which includes server-side master database system that uses Oracle11g 
Enterprise Edition; using JAVA to developed client service procedures, the use of high 
cohesion and low coupling design to achieve the development and scalability of the 
platform; front-end using B/S to implement application management system. In this 
paper, the focus is how to implement evaluation systems, access and integration the 
data of existing contracts, sales, budgeting and other business subsystem, the analysis 
of data on the effect assessment system platform, available to policy-makers that can 
assess the Ads putting effect assessment from quantitative and qualitative. 
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